=
> Atwe
- i
EFFECTIVE (INTERALTIVE MARKETING

Profesionalni analyzy
navstevnosti a jejich vyuziti

o

Praha 21.9.2005

Pavel Hilbert




Pro€ analyzovat navstevnost?

e Co funguje a co nefunguje?*

o Ktefi navstevnici jsou nejlepsi?*

« Kde se nejvic navstévniku ztraci?*

* Nasledky a Pri€iny

e Co Merit? VSechno.
— Kampané

— Newslettery
— Pouzitelnost




Efektivita analyz navstevnosti

Efektivni = snadno arychle ziskam uzite€né informace
« Casova naroénost
— Administrace
— Denni pouzivani
* Narocnost na znalosti a zkuSenosti
» Pouzitelné informace?ActionAbility

Vybirate analyticky software? (L2 analjza )
e Je s nim pfijemna prace?
e Kdo bude analyzy provadét? (Tsverdat ) SERTTT

e Co chcete sledovat?
* Potfebujete vSechny ,budiky“?

(4. Implamentace |




Dllezité pojmy

e Konverze

e« Segmentace

 Interpretace dat v kontextu s www




Konverze

o Konverzni pomér
= zakaznici / navstévnici * 100
Konverzni proces

vstoupili na www

precetli sdéleni

odeslali formular




 Rozdéleni navstévniku do skupin podle:
Advanced Labeling - _ L Vyh I ed évaée
Advanced Visitor Labeling ya' e R ef erera
ﬁ‘fl (3 Referred from a particular () Used a certain ssarch engine query

search engine or ather site Z b 4 I ht
() visited on certain days of the week i O raz e n I g O a . m

@ ") Referred from any search engine

() visited at certain times of day

ﬁ O Entered at 5 certain page () Exited From a certain page * C O O kl e S et u

{1 visiked a certain page
ﬁ () Had a certain IP address

Eﬁ (") Came From a certain ad campaign i U R L p aram etr u

{ ) Had a cookie set

(2] O visited on certain dates () Had & certain URL parameter z e z
- * VVyhledavaci fraze
&E’ {:} Had a certain session length {:} Came from a cerkain country
Y Labeling visitars From a certain referrer can highlight behavior differences For ° A d I ~1 h
\‘; isitors From search engines, adverkising campaigns or parkner sikes, a S I C P
Dalsi = ] [ Skorno ] [ MapovEda
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Interpretace dat v kontextu s www

¢ 200 adpPEHESq @ LJH-W LT

hittp: A v, parfermy. info.! v
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B 7.5% ] a%imi cenami.
Znacky
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f . . o
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#  postovné zdarma
gl 0.2%] pell Acqua #  balné zdarma
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Page Analysis

-3 | &l dates || Wieak || Morith || & months

Path View

Current Page:

http: ffwww, parferny.info/
Parfermy.infa

alla @

Previous Page
Where wisitors came from

Seznarm,c2

4] &

4%

Monday, &ugust 01, 2005 - Change
Wednesday, August 31, 2005 dates

@ ¥Yisitors that see this page

This page has the highest number of visitors,
Ezch wsitor ma)y see the page more than once,

B ] =5 42134117810

(ﬁ Average time at this page

35 seconds

@ Average time to this page

& seconds

éj ¥Yisitors entered at this page
This page s the maost cormmon entry page.

B ] =439 (4041 /11781)

I:% Exits from this page (as % of page views)

B | 43.1% (2081/4823)

Mext Page
Where visitors go next

[*

[



Priklady

Konverzni proces na www strankach a optimalizace
dilCich konverzi

Konverzni poméry navstévnosti jednotlivych refereru

Cim se lisi zékaznici (Navstévnici, ktefi navstivili cilovou
stranku)

Jaky dopad ma urcita stranka na chovani navstévniku?

Prinos navstévniku z vyhledavacu a konkrétnich
vyhledavacich frazi

Sledovani trendu a zmén, jak se méni navstévnost a

konverze
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Konverzni proces www stranek

e Optimalizace dilCich konverzi

. Zdokonalovénl’ jednotlivych www stranek
.

‘u
ustoupili na www \ .
“' K1 = nasll produkt / ustouplll na Www
precetll saeleni K2 = piedetli sdéleni / nasli produkt
"“""“ 3 = pochopill vinody / nasil produkt
M“'a"'gm"g .‘ nasli produkt K4 = odeslall formulaf / pochopiil vyhody
pochopili vyhody
d i.@
338
' legenda

Sulé barvy zobrazuli dilci konverzni poméry pied jejich optimalizaci.
sUetié baruy znazornujl mo2ny dopad zlepseni.




Cim se lisi zakaznici od navstevniku?

« Navstevnici z jednotlivych zdroju:
— jsou rozdilni
— mohou mit rzné konverzni pomeér

Iegenda
. referer-A.cz

Jak se liSi ti co se zaregistrovali?
Odkud prisli?
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Diky za pozornost!
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